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ATTORNEY-AT-LAW CHARTERED (202)424-7834

RECEIVED
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FEDERAL COMMUNICATIONS oparae

VURH SEION

OFFICE OF SECRETARY

July 17, 1996
YIA HAND DELIVERY

Mr. William F. Caton

Acting Secretary

Federal Communications Commission
1919 M Street, N.W.

Room 222

Washington, D.C. 20554

Re:  Ex Parte Presentations in CS Docket No. 95-184
Dear Mr. Caton:

Pursuant to Section 1.1206(a) of the Commission's Rules, 47 C.F.R. § 1.1206(a)
(1995), this is to provide an original and one copy of a notice of ex parte presentations made
in the above-referenced rulemaking proceedings on behalf of Residential Communications
Network, Inc. (“RCN”). Mr. Scott Burnside of RCN, Karen M. Eisenhauer, Esq. and the
undersigned met with Commission officials in the Cable Services Bureau and the Competition
Division of the General Counsel’s Office to discuss issues and positions raised in the filing
made by RCN in the above-referenced proceeding. Copies of the written materials provided to
the meeting participants are attached hereto for the public record.

Should any further information be required with respect to this ex parte notice, please
contact the undersigned.

ctfully submitted,

bon [ biilso

an L. Kiddoo

Enclosures

cc(w/o enc.): Cable Services Bureau Participants (Meredith Jones, John Logan, Gary Laden,
JoAnn Lucanik, Rick Chessen, Larry Walke, Meryl Icove, Dave Roberts, Joy
Roberson)
Competition Division Participants (James Olson, Marty Stern, George Ford,
Jeff Lanning, Nicole Batten)

164979.158%
No. of C )
List Agc%)ées recd ﬁfﬁ

3000 K STREET, N.W. ® SUITE 300 \\——--.__.__
WASHINGTON, D.C. 20007-5116
(202)424-7500 w TELEX 701131 m FACSIMILE (202)424-7645
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For the 90 condominium ownirs at 416
Marlhmu;h 8L, the benafits of telecom-
E mwiuﬁwnmpﬁiﬁonhwjuﬂuﬂud

In a foretasts of what the future may

hold for many of us, a company called Resi-

& dentinl Communications Network is offering
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| §’ Birm offers cable,

nfur advantage. Cablevision

sed RCN in court of iflegally
2 cable company without 2

“Inonlu to practice medicine,
mnmull be 8 feensed physician
Coastamery should be very wary of
any company offering to sell then
csble service before it haa received
any required licenses,” Jaid P.A.
Carr, directar of public affuire for
Cablevision.

David C. McCourt, RCN's 39-
yoar old chief executive, suid his
companyis complying with all state
sod fodersl lwws. He said his com-
-petitors e atiscking him because
RCNis challenging their monupo-

ties,
™ Yet RCN is operating in what up
peats to be 3 murky ares. The tele
communicstions . figld is changing
fast, with muny of the rules of com-
pstition being developed on the fly.

. Regulatory wires are getting
© sgreased as ceble operstors move to-

ward offenn; phone servire and

. phone companies move inta the vid-
v field.

RCN ia stretching these reguiu-

" tory boundaries more than unyone
i elve by offering customers voice, vid-

eo and dala servieea over its high-
quality fiber optic lines, “Every-
body’s talking about doing i€, hut no-
tody’s doing it except us." MeCourt
aaid.

While RCN is an unfumiliar
name to consumers, il sclually has
strong credentials in the telecom-
munications fleld. MeCourt, who
helped build Cablevisien's network o
decnde ago and has sold telecom-
wunications services here and in

England, owns 10 percent of the
company. The rest ia controlled by
the giant contracting firm Peter
Kiewit Sons Iac. of Omaha.

Several voars aga Kiewit formed
4 company cailoll MFS Communica-
tions Co. to build fiber optic net-
works in urbin sress to provide tele-
phone seivice to large compenies.
The compuny has since soki shares
to the public andl is generating more
than $58% million in annual sales.

RCN is trving ta udspt the same
concepl Lo the residential commani-
ty, leasing tiie brunk Jinea in Boston
owned by MF'S anct connecting thein
to apmtment and condo buildings in
the Buck Bay. McCourt says RCN
will later expand to the rest of Boe-
ton and the submhs.

RCN's lacel phone eervice mi-
mics the calling plans and services
offerec! by Nynex hut is priced 15
nercent less. AL lepst inkially, RCN
is offering custumurs touch Lone sei-
vice, call waiting, call forwarding,
three-way calling and speed calling -
a package that costs Nynex custom-
e1's $11.38 2 month ~ for (ree.

Long-distunce service is provided
at fixedd rates of 20 cents a minute
weekdays from T ;m. to T pan., and
9 cents u minute 4t al} other times.
By comparison, Sprint's mtes ure 25
cents a minute weekdays during the
day and 10 cents a minute st night
and on weekends.

Anyorne switching their phane
service Lo RCN cannot take their
current phone aumher with them;
they musti be ussigned a new ane.
They alse can't buy RCN's loeu! ser-
vice wnd use another company for
long distance, although MeCourt
ssid thut rule muy change.

RCN's expanted hasic cable ser-

viee is prieed st $24.95, which com-
pares to $30.87 for Cublavision's
oquivalent package. Premium chan-
nelg are priced about 5 nercent less
than Cablevision’s rutes, McCowrd
said. RCN's Internet uccess will be
availeble Aug. 1, McCourt said.

Competilois say RCN is able to
provide these lower rates because i
basically cresm-ekims the market,
picking off the customeis it wants
and leaving behind the customers
that are more costly to reurh.

Caiz said Cublevision could I -
er its prices il it didnt have o mo-
vide local programming, pay $1.8
million a year in franchise fees to the
city of Boston, wire und provide ser-
vice to all of the city's schools and
munieipal buildings at no charge and
niler service o al} neighhorhoots of
the city.

"There can't be one sel of rwes
Tar gne eompetitor anfl ro rales
whatsoever for romeone else,’ Carr
said.

Nynex spokesman John Johnson
sald consumers should pay atlention
to quality of service ss well as price
in selecting & campumy. “We don'l
know what kind of quality nf serviee
they will provide,” Jahrson said, ro-
ferring to RCN. "It's siways going e
be huyer beware when you change
providers,”

MeCourt said it would be unfuir
fur regulators o saddie a startup
compuny like his with the same hur-

dens an un established munopoly. 11

they did, he said, there would agver
be uny real rgmpetition.

“The stuff that the other guy ime
to do that | don't have o da ~ {hut's
what you get with being & protuected
monopoly,” he said.

phone, Internet in 1 package

Weight luss medications. Local
health ingurers are starting Lo issuc
gaidelines for the use of hot new
weight-loss medications, but the
rules vary from plan 1o plan.

Hurvard Pilgrim Health Care
eaid it will puy for the new drug Re-
dux as well ns for fen-phen, the b
breviation for the drug combination
fenfluramine and phantermine. Blue
Cross Blue Shield says ib will only
pay for Redux. Beth health plans ye-
quire patients to meet certain weigat
specificutions aad participate in
weight reduction programe.

Another option i8 to use one of
the weight-ious centers apringing up
arcund the city that specialize in of-
feying customized treatment pro-
grums for patients. The cost can up-
prcach $1,000 over the course of a
veur and heulth inswance generaily
won't cover &, but center officials say
I may e worth i

“Obexity is rot an easy disesse to
trest,” saifl De. Edward Mascioli,
who runs-the Boston Center of Nu-
trition in Chestnut Hill. He notes
thut patients would not hesitate o
consull A cwrviclogist if they had «
heatt problem,

Om autionury note: The Hav-
vard Pilpim guidelines suy FDA
culeulutions indieute the risk of yo-
tentially lethal pulmonary hyperten-
sion fron the use of weight-loss
dyogs i8 | in 100,000 for patients ux-
ing the drugs longer than thrce
months, compured to 1 in 1 millinn
fur the general population.

if pon haoe o cormumer tip, el
4742910, e-mail mokd@globe.cont or
wpite :Bruce Mokl ot PG Box 2378,
Bouor. MA D2107-2938
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Toesday, July 2, 1996

Apartrhent Dwellers
First to Get All-in-One
Telecommunications

ANT to see the future of ldecommunications? Rent an

apartment. .
~ That's where the much-balivhooed convergence of
telcvision, telephones, and the Internet is taking place first. And
it's nut being done by Industcy giants. A handful of smail, virtu-

xs'-mmwmwmmmm
todndues to the future. By sticking s telephone awiteh, cabic-tele-
vision tink, and » few computars in the besernent, these compa-
nics are ready W rvll. Thay already know who all their potential
customers are, 3o marketing is sesy By hooking up several lacge
cotaplexes in the same city, they can spreed teir costs over thou-
sundy of tenants.

10 temani. cable-television
Tensots have & chaice of -
swith their Current telephone and cable  WK» 90d @ few

companies or switthing to RCN. The COmputers in the
sdventage of the Iatter is that all ser- basement, new
vices come Trom i shgle company, con
oftan at a slighntly lower.price; and with compunies
more extmes. BCN, for example, gives Provide all o

The compasy saves rhoney becausc the same fiber-optic cable
and computars that carry and youte all the telephone: signais also
transmit the cable-TV video and sound. Thet's what coresgence
is all abowt. Al the telecomemutications signals zre being trans-
isted into the computer language of 15 and Os, so = single wire,
anbenng, or suiellite dish can carry them all.

O

ammmmmmmpﬂomw'up
Akbongh the offerings are priced slightly lower than what the
tenants would otherwise pay, the company's real focus is on ser-

mmmmmmmmume
campuses, ssys Bl Davidsan, a purtner with Deloitte & Touche
Consulting Group in Azlants. “When you add sll those things up,
it's 3 masiont of signilicu size.” By the year 2000, reseBars and
those opersting thelr own Jocally based networks will grab 15 per-
cant of local-ietephone service and nearly 26 percent of the long-
distance phone business, he forecasss.

Bt consusners won't see Ut They'll see what

RURENSTRIN ASSOCIATES. INC. :‘;-:sﬁ""

Pubiic Relotions -343-92%0
olbliod Hasbel e Smerny
Compemy ot Yo
Pu“or‘hpj-gs‘-g!!}') Wetes
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et Plans a Fight
e TIH .
AT F Against Nynex
m : Broad Phone Packages
& § Set for New York City
8 § By MARK LANDLER
' % wf,':.’.?‘:'ﬁa’i‘.“‘;e my .%ﬁaﬁﬁo“l'?.
¢ ~ = ath battle for cable-television customers in

Manhattan. Now, David is taking on an
even greater Goliath,

The ncw owner of Liberty Cuble, the
RCN Corporation, plans to announce today
that it witl offer residential tclephone scrv-
ice in New York City ~ challenging the
Nynex Corporation. Under the RCN brand
name, the company also plans to offer
expanded cable scrvice and access (o the
Internet.

When RCN opens its sales office in mid-
town Manhattan today, it will mark the
(irst time that any company has offered
New Yorkers television, telgphone and
data services in a single package. Nynex
and Time Wamer have each anoounced
plans to offer such one-stop shopping, but
neither has done 30 yet.

“We're going into the markets with the
largest revemues in the country but the
poorest service,” said David C. McCourt,
the chief executive of RCN, which stands
for Residential Communication Networks.
“*Our strategy is 10 be a bit cheaper, but a
lot better,”

Mr, McCourt said RCN would offer cable
and telephon service in Boston later this
summer and in several other Northeastern
cities in early 1987, The company acquired
80 percemt of Liberty Cable in April as a
vehicle lor #ts drive int¢ the New York
market. And it plans to spend $200 million
over the next 18 months to build a fiber
optic network capable of carrying (elevi-
sion and telephone Lraffic.

In New York, Mr. McCourt asserted,
RCN's monlhly rates for basic cable and
phone service would be 15 percent cheaper
than those of Time Warner and Nynex. {n
addition, RCN plans to offer services like
call waiting and call forwarding at noextra
chiurge 10 Customers who sign up early.

For all that, RCN will still face an uphill
struggle against Nynex. The regional Bell
operating company has three million resi-
dential customers in New York City and its
copper wires suake into nearly every
apartment building in the city.

Nor has Liberty Cable made much of a

Continued on Page D6
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Liberty Cable, a small Manhattan
television service, is planning ta go
game mishap touched off a long
night for the American League, a 8-0
loser in the All-Star Game. Page Bl
Melvin Balll Dies

The lawyer who ploneered buge set-
tlements in injury csses and de-
HAPEY PIRST SIALF CENTURY ANMDY LEON
Harmey frem Alax, Berndan, "Ciss, Xean, ‘Tonhi mnd

ing residential telephone service in
Cal Ripken's broken nose in a pre-
fended Juck Ruby, the killer of Lee
Harvey Oswald, was 88, Page D21

New York City. Page Dt.

Nynex Faces Unlikely Rival
head-to-head against Nynex in offer-

National League Romps

Bweb, Way b gy, Kidiln! -
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Bhe New Pork Bimes

Cable Company Plans to Fight Nynex in Local Phone Market

Conunued From First Business Page

dent in Time Warner's huge cable
franchise. Despile its sCrappy mar-
keting and a shrewd strategy of fo-
cusing on large, affluent apartment
buildings, Liberty has signed up just
34,000 customers. Time Warner, by
contrast, has 1.2 millien subscribers
throughout the five boroughs.

Stit, RCN could be a far more
serious threat than Liberty Cable.
The company is backed by Peter
Klewit Sens Inc, a privately held
industrial conglomerate based in
Omaha, that has estimated revenues
of $3 billion.

And unitike Liberty Cable, which
cantinues to use cumbersome micro-
wave technology to beam its pro-
gramming to satellite receivers on
the roofs of apartment bulldings,
RCN plans to iransmit its video and
teiephone service over fiber optic
strands that run into the basements
of the buildings.

To do that, Mr. McCourt said RCN
would lease excess capacity on a
fiber optic network bullt and owned
by the MFS Communications Com-
pany, a telephone company that of-
fers sarvice to business customers in
New York and 41 other American
cities, MFS, tike RCN, is backed by
Klewit,

Through MFS, RCN has already
obtained regulatory approval to con-
struct its network and deliver video
programming over It

Executives at Nynex and Time
Warner, who have tended to dismiss
Liberty Cable as a mite rather than a
menace, said RCN's strategy and
Hinanrint merin ronld make @4 8

more robust competltor

“‘On the Richter scale, it's not a
10," said Brian Lane, the group vice
president of marketing at Nynex.
“Butit'sadorad”

Richard C. Aurelio, the president
of Time Warner Cable’'s New York
City franchise, said that *'$300 mil-
Hon i3 a significant amount of money
to spend if you're concentrating on
New York."”

Mr. Aurelio noted that Time War-
ner planned to spend $500 million
aver the next four years to upgrade
its coaxial cable network to carry
telephone and video services. But the
company has not set a date for enter-
ing the local telephone market in
New York City.

“Announrcing new  services is
fine,"” he added, ‘but {irst, you've got
to build the network to carry them."”

Mr. McCour said RCN would be in
a position rlmost immediately to

string fiber optic cable to the 200

apartment bulldings that currently
recelve cable service from Liberty.
He said RCN had won approvai from
landlords to wire buildings with
35,000 more potential customers.

Other buildings, however, face &
longer wait because RCN would have
to obtain approval for wiring and
then do the actus! construction.

Indeed, at the moment, RCN s
olfering phone service In just four
bulldings, one of which happens o be
Mr. McCourt's.

RCN’s pian s to appeal first to
customers who already receive Lib-
erty Cable. To promote the service,
Mr. McCourt has retained Peter O.
Price, the former publisher of The
New Yark Post, wha ran Liberty
Canie far the Milsinin Family which

still owns a 20 percent stake. (Mr,
Price and the Milsteins are suing
Time Warner, sccusing the company
of anti-competRive business prac-
tices. But Mr. McCourt sald that
RCN was not a party to that iawault).

Yesterday, Mr. Price said he
would use much the same guerrilia
marketing approach to sefl RCN's
services that he used (0 promote
Liberty. That inciudes tiny adver-
tisements that have run aimost daily

An upstart company,
with new backing,
picks another fight.

al the bottom of the froni page of The
New York Times,

In the ads, Liberty Cable gives the
address of a building that signed up
{or its servics and then prociaims
that the buliding “'has been fiberated
from the cable

Mr. Price said that RCN‘s fiber
optic transmission would be sasier to
sell than Liberty Cable's microwave
method, which required apartment
buildings to install satellite receivers
on thelr roofs. In both cases, the
individual apartments recelve the
service via coaxial cable. To offer
phone service, RCN plans 1o string
copper wire to individual apartments
or lease capacity on the existing cop-
per network owned by Nynex.

“1 used to walk on rooftops,’’ Mr.
Neire cald in o telephone Interview

yesterday irom aboard a chartered
yacht In the Greek Islands, where he
WaS on vacation, ‘' Now, I'l] be walk-
ing through basements.”

Mr. Prics will be able to cfler
customers some sttractive rates in
the sarly going. RCN said its average
menthly rate flor standard cable
service would be $14.93, compared
with §30.13 for Time Warner. The
company will offer touch-tone phone
wvice jor $8.58, versus $10.10 jor

But Nynu and Time Warner seem
likely to fight back. Mr. Lane of

Nynex sald the company was negoti-
ating a perteership with an undis-
closed company that would soon en-
able it to offer a basket of telephone
and (alevision servioms. Time War-
ner also intands (0 offer telephone
service and package rates.

None of tht seems to faze My
McCourt. Two days before he was
scheduled to iniroduce his service, he
proudly offered n tour of RCN's giit-
tering showroom. which covers
10,000 square fest in an office lower
at 1133 Avenue of the Americas.

The centerpiece of the room (s
RCN's Network Operations Center,
which is housed bshind giass at the
street (evel, There, at a contro) panel
that looks like the bridge of a space-
cralt, the company's engineers moni-
tor RCN’s petwork and can locate
any glitches in service.

Mr. McCourt likened the open de.
sign to that of a fsst-food restaurant
with no wal) separsting the [ront
counter from the kitchen. "We want
people lo see exactly what they're
buying,” he said. “That way, they'l|
know we're giving them hamburgers
and nnl harse meat '’
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By PETER QRANT
Dally News Bussness Writer

A fledgling telccommunications
company beat NYNEX and Time
Warner yestcrday in the race to be the
(irst business Lo o(Fer New Yorkers ca-
ble television, telephone and fniernct
acress service in one package.

But the city undercut Omaha. Neb.-
based RCN Corp.’s rollout by warning
that it lacked the franchise license to
offer the digital picture and 103 chan-
nels it is touting.

Meanwhile, two other telephone
companics, Frontier Corp. and USN
Communications, announced yesier-
day they will begin to offer businesses
local service late next ycar.

The news was just the latest sign of
the growing consumer benefits - - more
serviees and lower prices - lrom the
fierce competition breaking out in the
cable TV and telephone businesses.

RCN, which is being bankrolled by
the $3 biflion conglomerate Peler
Kiewct Sons, has goue so far as open-
ing a dazzling street-level showroom at
Sixth Ave. and 43d St — to display 1t
Internet, computer, lelephonc and
television selections.

“Everyone else has talked about put
ting it all together,” David McCourt
RCN's chief executive, said yesterday
“We're the firgt Lo do it.”

RCN is oflering these products [irst
in parts of Manhattan through a net
work of fiber optic cable that already
has been installcd by MFS Commauni
cations. which offers telephone ser
vices 0 businesses.

RCN has begun to wire apariment
buildings that are accessiblie to Lhe 97
mile network, which MFS is rupidly
expanding. By the end of the year, the
company hopes to be adding aboul 500
subseribers a week

But Telecommunications mis
sioner Ralph Balzano said rda;
that RCN must obtain a city franchiss
before it can offcr cablic through the

MULTIPLICITY: David McCourt, CEO of RCN. in high-tech area of Sixth Avenue
headguarters with television program that shows him talking about company’s big plans.

MFS network, a process that can take
up to a year.

RCN ofTicials claimed, however, that
the recent change in federal telecom-
muniestions law e their kind of
service {rom city £ ise rules

“I think the city will understand that
it's in everybody’s intcrest to have low-
er rates and better service,” McCourl
said,

Because fiber optic cable has much
higher capacity than other wircs, RCN
can provide more channels and better
guality television picturcs, aswell as a
faster connection to the Internet.

RCN alsgo plans to offer its services
at lower prices. McCourt estimated
that RCN would sell telephone ser-
vices for 15% less than NYNEX. For
cxample, a $10 monthly local calling
bitl for NYNEX customers would cost
$8.50 using RCN. he said.

Thusaday, July 11, 198¢

COMPARING
RATES

RCN prios wauld be il 3 NYNEX customer™s bin
totaled those numbers.

SQURCCS: WON Covp., And NYNEX
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AT&T wants to grab a third of the regional-calling market in a few years

t's the talecom worid's version of &
war council Every week ar so,
about 15 ATAT executives meet at

MIBSION *“WIPLAUSIBLE" Industry ana-
iysts aren’t 30 sare. The only immedi-
ate path to local calling is to buy ser-

viee from & regional phone company .

and resell it. That makes it unprof-
 itable 1o offer deep discounts, the sas-
iest mc{‘ to grab customers from the
entrenched former monopolies. “The
economics of local resale simply can't
yield such market share gains”
says Scatt an analyst with the
Washington Resesrch Group, who
terms Allen's goal “implansible.”
© Thers is one simple solution: selt
. local service as a loss lesder Like

other phone companies in the dereg 1|
ulated market, ATAT plans to com- 4

i pete by offering a bundle of telecom
Services—local, «distance, and cel
lalar ealling, plus data and video ser-

BUGGING THE BELLS: ATET
discounts will pressures locol carriers

118 BUSINESS WEEK / ULY 3. 1996

POV,



doos

07-11-96 THU 13:05 FAX 212 867 8742 RCN NYC

Miwgion Contral i8 aiso on"| tanes and Wireless' i “revenues—2%
mmrﬁmmm b, Univer- e the sise of the
bination of producta and pricdng to per- | sal records, Bell—-arar
Emdemontospendthireom— and online services esn offer deals the
{ munications dollars with aTar. More | 10 coms up with will be
! than the $12 or so & month that con- | priees, ser to
. Sumers spend on local ¢ , ATQT | vies , and mateh. For a pre-
~ wants to grab a big chimk of the $100 | sdvertising schames view, look at what
| to $200 a month spend an elec- [ gurgeted at parrow A1 is doing in the
| tronic communieations: local and long- | market segments. handful of statas
| distatce calling, cable Tv, online ser- | Customers who use where it has already
| vioss, paging, and wireless. wiveleas phones to entered the compe-
| 8o the folks in Basking are | kesp trsek of the tition for in-state
[ poring over rexms of dsta on the kids might be tar- toll aalls. The com-
gmmdwmmmm ﬁ for pagers. - .pany is offaring
tomers. AraT gures it can use the in- travelors mi three months of
lfnmﬁﬂnmﬂoetldmm' long-dis- | discounts on credit-card caling. free, unlimited in-
e " e ~y | tallor our training, hifling, state toll ealls to I
- y Eﬂl rosidents.tin
o - | onlocal service Commecticut, e
terns,” says J » deal ix 5¢ a minute
Nacchlo, exeentive | intwoiothree on il in-state tol
m:-dm of | years. But suc- ecslls for a year arar
Consumer & cess depends  cuscomers in 18
K Small Business Div th statas can also get
P Most of all, aTar | O1 e local- special on the
will be selling its | service dealsit equipment and pro-
. 'Mhitp. n | strikes with the gremping provieod

d Yy r
fore the public with o | DADY Bells 4 &
$700 million anaunl ad | Corp. satollite-rv . Then there's
budget. Executives love to | that Internet offer that drew such s
out the fact thet most - accoes for ATET

customers for $19.96 a

-" ""‘. ‘... "
1% businass & residen-
Jal digegunt ¥ iy

-y (W

the has been

f that tince the
of the Bell in
eurly, ATAT be our
competitor,” Solormnon

that lessan when it started salling
fts WorldNet Intarnet service in
" March. ATST couldn't kesp up with
the ige demand for sign-up disks,
and customers who subscribed found
that there wqre sarvice outages and
congtant busy signals on help lines. arer
ix now refocusing s coline effarcs more
nayTowly On consumer service (page
120). “Shame on us,” ssys Mandl. “We

offaring is ready to handle huge vol-
umes from the start.

ATLTs enorraous Size is a plus in oth-
or ways. With some 347 billion in annu-

;
£
:
R
¥
E

y i its offorts to keep MCI Com-
ions Corp. out of long distance
back in the 1970s. “I was on the other
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to create an envirenment that’s con.
ducive to sompetition—not to subsidize
our cone: ” .

spent $12 billon two years ago ta buy
McCaw, the nation’s largest wireless
calling operator. It is converting that
network from analog to digital and is
building a nationwide wireless network
based on all-digital personal commumi-
cations services (rcs) wchnology. By
late 1697 ar early 1968, says Bennett.
80% of the country will be coversd by
an all-dightal 4rer Wireless natwork At
that point it might be viable to offar
wireless ag a local-serviee altarnative.

Ultimately, sT&T wants to offer any
and all of these options. It can't afford
not to, The Baby Bells are all
up to enter long distanc other
services including cable Tv—and atar
figures the best way to hang o to its
existing customers is to sall them a lot
mare. “All of our market research shows
that the customer prefers to have local
and long distance tyented as one,” says
Mandl ¢t a lot of late nights for
the Mission Contrel team if they want
ATST to be the one,

By Catherine Arnst in Baskig
Ridge, N.J.. with bureau reparts
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